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FOR IMMEDIATE RELEASE
Sheraton Anchorage Hotel Holds Its Own

Despite Continued Union Attacks
ANCHORAGE, AK –The Sheraton Anchorage Hotel & Spa (the “Hotel”) has launched this blog to keep Alaskans better informed of the latest developments in its ongoing labor dispute. The Hotel’s labor agreement with Local 878 UNITE-HERE (the “Union”) expired more than a year ago.

“We want Alaskans, and visitors alike, who stay at or attend meetings at the Hotel to know we are working hard to protect our associates’ jobs and will continue to invest in the hotel and offer exemplary service to our guests in an effort to maintain a leadership role in the Anchorage community,” said Denis Artiles, General Manager for the Hotel.  “Our principles will not be compromised despite continued attacks and a boycott being orchestrated by the Union.”
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The Union’s contract with the hotel expired in February 2009, and the two sides reached an impasse on negotiations last fall. At the same time, the hospitality industry in Anchorage (as well as across the country) continues to suffer through a severe and unprecedented economic downturn. The Anchorage Convention & Visitors Bureau (ACVB) recently reported that bed tax declined 21 percent from 2008 to 2009, and it forecasted another 10 percent drop for 2010. The 14 Anchorage hotels that submit information to Smith Travel indicates that in 2009, hotel occupancy dropped to 59 percent, with an average daily room rate of $132.67. The downturn has continued into this year, with a dismal 45 percent occupancy for the first three months of 2010 at an average daily rate of $98.55. Compare these figures to those in 2008 when occupancy was at 67 percent and the average daily room rate was $138.95, and it is not difficult to understand the economic pressure being applied to Anchorage hotels.

During the course of contract negotiations, the Union demanded everything that it had in the previous agreement, one which was negotiated at a time Anchorage tourism was booming, plus increases in health and welfare payments, pension payments and payroll.  In light of the tough operating environment facing Anchorage hotels, the Hotel asked for what it believed were minor concessions from the Union. For example, while housekeepers have been asked to clean two additional rooms each day, the hotel relocated supplies to each floor to increase efficiency and made house aides available to housekeepers so that adequate supplies are maintained.

“Housekeepers are critical to the success of any hotel, and we are proud of the effort each of our housekeepers has displayed since being asked to increase the number of rooms they clean per shift,” said Artiles. “The number of rooms cleaned per shift is now consistent with company standards and other hotels throughout the country, and our housekeepers have had no problems meeting this standard.”
-more-
“The Union continues to hurt its own members by taking business from our hotel by harassing guests and our associates and promoting a boycott,” said Artiles. “If we don’t have business, we can’t schedule associates to work. In some cases, the Union’s activities have even resulted in business going to non-union hotels.”

Despite Union aggression and tough economic times, it is important that the Hotel maintains its leadership role in the local community, and it will continue to invest in the Hotel and its associates to ensure the Hotel remains a great place to work and visit.  The Hotel and its associates donate a great deal of time and support to many community organizations, including The Armed Services, YMCA, Boys and Girls Clubs, Boy Scouts, Special Olympics, American Diabetes, Anchorage School Partnership, and Mayor’s Ball, as well as many local churches and nonprofit organizations.  The Hotel is a member of the Anchorage Chamber of Commerce, World Trade Center, ATIA, ABTA, the ALLIANCE, Anchorage Downtown Partnership and many others.

“We value our associates and the great job they do taking care of our guests.  They deserve good jobs and benefits,” said Artiles. “We remain strongly committed to our associates and the Anchorage community during this challenging economic environment, and we ask our associates and the Anchorage community to continue to work with us as Alaska’s economic and tourism conditions improve.”

About Sheraton Anchorage Hotel & Spa
The Sheraton Anchorage Hotel & Spa is one of Anchorage’s premiere up-scale hotels located in downtown Anchorage. The Hotel recently completed a comprehensive renovation and features 370 guest rooms, 13 meeting rooms, the new, ultra-luxurious ICE Spa and Jade Restaurant. The Hotel employs more than 180 Alaskans. Learn more at www.sheratonanchorage.com.
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